VisitIndiana.com INDIANA resfarf your engines




Dear Tourism Partners,

Thanls you for your consideration of the 2010 Indiana fravel publications as a part of your
overall marlketing plan. The goal of these publicafions is fo provide a broad platform for
presentafion of our advertisers’ messages to a number of qualified leads.

According to 2006 research conducted by Strategic Marleting and Research, Inc., nearly

60 percent of visitors requesting Indiana travel publications convert to actual visitors. We have
learned that IOTD fravel publications are used to provide trip ideas—and those trip ideas
generafe additional spending and increase visitor length of stay.

We are excited fo confinue the use of the advertiser portal. We are confident that this online
program will help our industry plan and manage its paid and free information being
presenfted to hundreds of thousands of potential visitors. All participation, from display ads
to free listings, can be purchased and materials submitted through the advertiser portal.

If you are new to the program, please visit Tourism.IN.gov and set up an organizafion account.

Thanlss for your support. | lools forward to working with you in building effective, engaging and
motivating IOTD travel publicafions.

Best regards,

gl

Amy Vaughan
Director
Indiana Office of Tourism Development
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2010-2011 INDIANA TRAVEL CUIDE

2010-2011 Indiana Travel Guide

This rwo-year publication is the official fravel guidebook for
Indiana. I is a four-color, 8.5" x 11" perfect-bound magazine
that is mailed rfo every consumer thaf requests state fravel
information.

You can parficipate in the Indiana Travel Guide in many
different ways including camera-ready advertising, formatted
adverfising, brochure advertising, listings and grids.

As an advertiser in the Indiana Travel Guide, you will receive
exposure thaf reaches qualified fravelers in the Midwest.
Addifionally, all advertisers receive a presence on
Visitindiana.com, the Indiana Office of Tourism Development's
official website.

According to 2006 Publication Research, the Indiana Travel Guide converts nearly 60 percent of information
requesfors fo acfual visitors. Addifional benefifs of the Indiana Travel Guide include:

e Sixty-three percent of guide requestors are influenced by the Indiana Travel Guide and ifs confents.

¢ Influenced visitors also stayed nearly one night longer than those uninfluenced and spent 116% more.

¢ The Indiana Travel Guide is viewed by consumers as a credible resource for fravel information.
Formatted display ads are not viewed as advertising, but as editorial or listings. “This is one type of ad

layout | do like and will use.”

In 2010, 600,000 Indiana Travel Guides will be printed and distributed. Contact your regional account

execufive fo participafe.

Planned 2010-2011 Indiana Travel Guide Distribution

Direct mail to subscribers 58,000
Welcome centers, rest areas and visitors centers, AAA offices 205,000
Fulfillment to requests generated by advertising 282,000
Indiana legislators 20,000
Consumer shows, State Fair 35,000
Total distribution 600,000

Please contact your regional account executive for more information regarding artwork submission.
The deadline for space reservations and artwork is June 15, 2009.




2010-2011 INDIANA TRAVEL CGUIDE
CORPORATE ADVERTISING

2010-2011 Indiana Travel Guide Corporate Advertising

A corporate adverfiser is promoting on behalf of propertites or locafions in more than one
region of Indiana. Corporafe advertisers in the 2010-2011 Indiana Travel Guide can partici-
pare in a number of ways, including corporafe advertising, brochure ads, listings and grids.

Corporate Advertising:

Corporate advertisers receive far-forward placement within the Indiana Travel Guide and
use camera-ready arfwork provided by the advertiser. This camera-ready arfwork can be
changed for the 2011 edition of the Indiana Travel Guide.

Size and

Bleed Size Trim Size Live Area clEs iEitadicpcteen
placement Year Bonus

A one-month confest

Two-page spread | 17" x 11.375" 16.75" x 10.875" | 15.75" x 9.875" | $35,640 | on Visitndiana.com | Must allow a

each year .5" gutter

A one-month confest Placed as a
Full-page 8.625" x 11.125" | 8.375" x 10.875" | 7.375" x 9.875" | $20,878 on Visitindiana.com iaht-h

each year right-hand read

A one-month confest
Half-page n/a n/a 7.5" x4.75" $11,000 | on Visitindiana.com
each year

Placed adjacent
to editorial

Brochure Ad:

Brochure advertisers are feafured in the Indiana Travel Guide and the Travel Brochure sec-
tion of Visitindiana.com for 2010 and 2011. The ad elements provided will be designed
info a brochure ad thar will be placed in both editions of the Indiana Travel Guide. Each of
these two programs generafes ftwo years worth of brochure order leads for advertiser fulfill-
ment. Addifionally, these programs promote qualified travelers to conftact the advertiser
directly via website and felephone. Brochure adverfisers receive leads via email.

All brochure advertisers will be permitted to change any or all elements within their 2010
Indiana Travel Guide brochure ad for the 2011 Indiana Travel Guide reprint for a fee of
$250. This includes changing brochure artworls and copy.

Placement Distribution Price per Year

Indiana Travel Guide

Brochure Ad Visitindiana.oom

2010-2011 $2,400

Listing and Grid:

Listing and grid advertisers will be featured in the 2010-2011 Indiana Travel Guide and, as
a bonus, listed on Visitindiana.com for the same duration with a corresponding photo. The
dara provided will be placed in both editions of the Indiana Travel Guide and information
can be updated at any fime for appearance on Visitindiana.com.

Categories for Travel Guide

and Visitindiana.com Eornat Price per Year
Attractions, Information, 150 character
Listing Recreation, Restaurants, (approximately $360
Shopping, Lodging 20-word) description

22 grid categories and
150 character
(approximately
20-word) description

Campground Grid Campgrounds $360

Please contact your regional account executive for more information regarding artwork submission.
The deadline for space reservations and artwork is June 15, 2009.




2010-2011 INDIANA TRAVEL CGUIDE
REGIONAL ADVERTISING

2010-2011 Indiana Travel Guide Regional Advertising

The best way fo reach visitors in the Indiana Travel Guide is through regional display ads.

Formatted display advertisers have the following opportunities for the 2010-2011 Indiana
Travel Guide.

¢ Full-page regional display advertisers will have the option of choosing among four different
formatted display opfions. These opfions can be found on pages 5-8.

e All formatted display adverfisers will receive online added value in the form of a free listing in the
Indiana Travel Guide and the appearance of that listing on Visitindiana.com with a photo. This
photo listing option will appear in the trip planner of Visitindiana.com. Total value: $410.

¢ All formatted display advertisers will be permitted fo change any or all elements within their 2010
Indiana Travel Guide ad for the 2011 Indiana Travel Guide reprint for a fee of $500. This includes
changing photos, copy, logo, headline, updating contact information, efc.

Headline Word Subhead Body Copy

Count Word Count Word Count Minimeobotofiescition

Approximately

Full-page 7" x 6" @ 300 dpi

OPTION 1 1 Up fo 4 words | Up fo 4 words | 125 words/780 | $17,490 20" x 25" @ 72 dpi
characters
PHOTO 1 (left) 5" x 6" @ 300 dpi
Full Approximately moTo 52”<@ o 295" x " @ 300
ull-page top right) 2.25" x 3"
OPTION 2 3 Up fo 4 words | Up to 4 words gﬁoiovz?ergsﬂfio $17,490 dpi 9.5" x 12.5" @ 72 dpi

PHOTO 3 (botfom right) 2.25" x 2.75"
@ 300 dpi 9.5" x 11.5" @ 72 dpi

PHOTO 1 (fop) 4.5" x 3" @ 300dpi
18.75x12.5" @ 72dpi

PHOTO 2 (lower leff) 3" x 2" @ 300 dpi
11.25" x 8.75" @ 72 dpi

Approximately

2/3-page 3 Up fo 4 words | Up fo 4 words | 100 words/635 | $12,650

vertical

characrers PHOTO 3 (lower right) 2" x 2" @ 300
dpi 8.3" x 8.3" @ 72 dpi
Approximarely PHOTO 1 (leff) 5" x 2.25" @ 300 dpi
1/2-page 21" x9.5" @ 72 dpi
horizontal | 2 Up fo d words | NA B0 worddato 59,870 PHOTO 2 (right) 2.25" x 2.25" @ dpi
characrers 9.5" x 9.5" @ 72 dpi
Approximarely PHOTO 1 (lefr) 2" x 2" @ 300 dpi
1/3-page 8.5"x 8.5" @ 72 dpi
square 2 Up fo d words | NA E0 wordsa 7 57,085 PHOTO 2 (right) 2.75" x 2" @ 300 dpi
11.5"x 8.5" @ 72 dpi
Approximately Y )
1/3-page 2.25" x 2" @ 300 dpi
verfical 1 Up fo 4 words | NA 60 words/375 | $7,085 95 x 8.5 @ 72 dpi
characters
Approximately P )
1/6-page | 1 Up fo 4 words | NA 20 words/' 150 | $4,000 2:25"x 2" @ 300 dpi

characters 9.5" x8.5" @ 72 dpi

Copy will be collected based on character count. Regional advertisers are permitted fo submit camera-ready
artworl for advertising of two pages or more. For additional pricing options for camera-ready spreads, please
confact your regional account executive.

Camera-ready regional advertisers will be permitted to change their artwork for the 2011 Indiana Travel
Guide reprint. Regional advertising of two pages or more will be placed within the specified region.

Two-page Regional Advertising (camera ready).

Bleed Size Trim Size Live Size Price per year Visitindiana.com Bonus

Two-page A one-month contest
s rerd 9 17" x 11.125" 16.75" X 10.875" 15.75" x 9.875" | $32,010 on Visitindiana.com
’ each year

Must allow
a .5" gutrer

Please contact your regional account executive for more information regarding artwork submission.
The deadline for space reservations and artwork is June 15, 2009.




FORMATTED DISPLAY AD DESIGCNS

Example of full-page OPTION 1:

PLACE YOUR HEADLINE HERE

Duis autem vel evm iriure dolor

ﬁ Lorem ipsum .do'lor sit' amet, c'ons eu feugiat nuIIalfaciIisis ét vlerolerlos

INDIANA ectetuer ad@scmg elit, se‘d dl|am et laccum%,an et iusto odio dlgn|55|lm
nonummy nibh euismod tincidunt qui blandit praesent luptatum zzril

————d restart your engines ut laoreet dolore magna aliqguam delenit augue duis dolore te feugait
erat volutpat. Ut wisi enim ad minim nulla facilisi.Ut wisi enim ad minim

Indiana Office of Tourism Development veniam, quis nostrud exerci tation veniam, quis nostrud exerci tation

One North Capitol, Suite 600 ullamcorper suscipit lobortis nisl ut ullamcorper suscipit lobortis nisl ut
Indianapolis, IN 462042288 aliquip ex ea commodo consequat. aliquip ex ea commodo consequat.

1.800.677.9800 e Visitindiana.com . ;
Duis autem vel eum iriure dolor

Request a brochure on page 153, Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore
molestie consequat, vel illum dolore feugiat nulla.

Photo: Lorem sed diam magna vel

Please contact your regional account executive for more information regarding artwork submission.
The deadline for space reservations and artwork is June 15, 2009.




FORMATTED DISPLAY AD DESICINS

Example of full-page OPTION 2:

/——‘\

INDIANA
— restart your engines

Indiana Office of Tourism Development
One North Capitol, Suite 600
Indianapolis, IN 46204-2288
1.800.677.9800 e Visitindiana.com

Request a brochure on page 153.

PLACE YOUR HEADLINE HERE

Duis autem vel evnm irivre dolor

Lorem ipsum dolor sit amet, cons
ectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt
ut laoreet dolore magna aliqguam
erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut
aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor
in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore

eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim
qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait
nulla facilisi.Ut wisi enim ad minim
veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut
aliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor

in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore
feugiat nulla.

Photos clockwise from left: Lorem sed diam magna vel nisl ut alizuip te

commodo door velit hendrerit in

Please contact your regional account executive for more information regarding artwork submission.
The deadline for space reservations and artwork is June 15, 2009.




FORMATTED DISPLAY AD DESICINS

Example of half-page horizontal:

PLACE YOUR HEADLINE HERE

Duis autem vel evm iriure dolor
e

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy
INDIANA nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut
—_— restart your engines wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit

lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore
eu feugiat nulla.

Indiana Office of Tourism Development
One North Capitol, Suite 600
Indianapolis, IN 46204-2288

1.800.677.9800 » Visitindiana.com Photos left to right: Lorem sed diam magna vel nisl ut alizuip te commodo door

Request a brochure on page 153.

Example of 1/3-page square: Example of 1/6-page:

d

PLACE YOUR PLACE YOUR
HEADLINE HERE HEADLINE HERE

Lorem ipsum dolor sit amet,

INDIANA Lorem ipsum dolor sit amet, consectetuer consectetuer adipiscing elit, sed
_ . adipisQng elit, sed diam nonummy nibh guis diam nonummy nibh euismod

festartyourengines  mod tincidunt ut laoreet dolore magna aliquam tincidunt ut laoreet dolore magna.
Indiana Office of erat volutpat. Ut wisi enim ad minim veniam, —
Tourism Development quis nostrud exerci tation ullamcorper suscipit l_li/I:IﬁNA

. . restartyour engines

°"e' North _Cap'm" Suite 600 lobortis nisl ut aliquip ex ea commodo consequat. Indiana Office of Tourism Development
Indianapolis, IN 46204-2288 Duis autem vel eum iriure dolor in hendrerit in One North Capitol, Suite 600

1.800.677.9800
Visitindiana.com

Indianapolis, IN 46204-2288
1.800.677.9800 * Visitindiana.com
Photos left to right: Lorem sed diam magna vel Request a brochure on page 153.
nisl ut door minim veniam nisl ut

vulputate velit esse molestie consequat.

Request a brochure on page 153.

Photo: Lorem dolor amet

Please contact your regional account executive for more information regarding artwork submission.
The deadline for space reservations and artwork is June 15, 2009.




FORMATTED DISPLAY AD DESIGCINS

Example of 2/3-page vertical:

Example of 1/3-page vertical:

f

INDIANA
— restart your engines

Indiana Office of

Tourism Development

One North Capitol, Suite 600
Indianapolis, IN 46204-2288
1.800.677.9800
Visitindiana.com

Request a brochure on page 153.

PLACE YOUR
HEADLINE HERE

Duis autem vel evm iriure dolor

Lorem ipsum dolor sit amet, cons ectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in
vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui blandit
praesent luptatum zzril delenit augue duis dolore
te feugait nulla facilisi.Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nisl.

Photos clockwise from top: Lorem sed diam

magna vel nisl ut door minim veniam nisl ut
consequat vel illum

PLACE YOUR
HEADLINE HERE

Lorem ipsum dolor sit amet, cons
ectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt
ut laoreet dolore magna aliqguam
erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut
aliquip ex ea commodo consequat.
in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore
eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim.

—

INDIANA
— restart your engines

Indiana Office of Tourism Development
One North Capitol, Suite 600
Indianapolis, IN 46204-2288
1.800.677.9800 ¢ Visitindiana.com

Request a brochure on page 153.

Photo: Lorem dolor amet

Please contact your regional account executive for more information regarding artwork submission.
The deadline for space reservations and artwork is June 15, 2009.



2010-2011 INDIANA TRAVEL CGUIDE
REGIONAL ADVERTISING

2010-2011 Indiana Travel Guide

Brochure Ad:

Brochure advertisers are feafured in the Indiana Travel Guide and the Travel Brochure section
of Visitindiana.com for 2010 and 2011. The ad elements provided will be designed info a
brochure ad that will be placed in both edifions of the Indiana Travel Guide. Each of these
fwo programs generafes fwo years' worth of brochure order leads for advertiser fulfillment.
Additionally, these programs promote qualified fravelers fo contact the advertiser directly via
website and felephone. Brochure adverfisers receive leads via email.

All brochure advertisers will be permitted to change any or all elements within their 2010
Indiana Travel Guide brochure ad for the 2011 Indiana Travel Guide reprint for a fee of $250.
This includes changing brochure artworls and copy.

Placement Distribution Price per Year

Brochure Ad '\r/‘.d.mo, Travel Guide 2010-2011 §2,400
isittndiana.oom

Listing and Grid:

Listing and grid advertisers will be featured in the 2010-2011 Indiana Travel Guide and, as
a bonus, listed on Visitindiana.com with a corresponding photo for the same duration. The
data provided will be placed in both editions of the Indiana Travel Guide and information
can be updated at any fime for appearance on Visitindiana.com.

Tyoe Categories for Travel Guide Format Price per
YP and Visitindiana.com Year
Listin Attractions, Information, Recreation, | 150 character (approximately $360
9 Restaurants, Shopping, Lodging 20-word) description

22 grid categories and
Campground Grid | Campgrounds 150 character (approximately $360
20-word) description

Please contact your regional account executive for more information regarding artwork submission.
The deadline for space reservations and artwork is June 15, 2009.




2010-2011 INDIANA TRAVEL CGUIDE
REGIONAL ADVERTISING

2010-2011 Indiana Travel Guide

Example of Listing:

LODGING

Lake Rudolph Hotel & rf _sa
5240, Full Breakfast

78 N Holiday Blvd. Located adjacent to Holiday
World & Splashin’ Safari. More than 200

rental RVs and cabins, large swimming pool,
playgrounds, mini golf, free Wi-Fi, free theme
park shuttle. Open Apr. 4-Nov. 15.

877.478.3657. lakerudolph.com &

SCOTTSBURG
For Camping, see page 152.

RECREATION

Hardy Lake

4171 E Harrod Rd. Boating, swimming, hiking,
fishing and hunting in season. Summer nature/
history programs. Winterized restrooms and
shower house for cold weather camping.
Reservable camping. Adm. chg. Open Jan.-
Dec. 812.794.3800. dnr.IN.gov/parklake &

SELLERSBURG

INFORMATION

Clark-Floyd Counties

Convention & Tourism Bureau

305 Southern Indiana Ave., |-65, Exit 9. Juried
art show fourth weekend of Aug., Fuzzy Zoeller
golf courses, nearby family farms, winery and
Forest Discovery Center. No adm. chg. Open
Jan.-Dec. Closed Thanksgiving, Christmas Day.
800.552.3842. sunnysideoflouisville.org &

STARLICHT

INFORMATION

Clark-Floyd Counties

Convention & Tourism Bureau

305 Southern Indiana Ave. U-pick farms,
winery, farm style restaurants, Forest
Discovery Center, strawberry and apple
festivals, day lilies, farm animal petting zoo and
scenic drives. No adm. chg. Open Jan.-Dec.
800.552.3842. sunnysideoflouisville.org &

Example of Campground Grid:
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Batesville
Indian Lakes Resort
7234 Hwy. 46 E.

812-934-5693

com

Please contact your regional account executive for more information regarding artwork submission.
10 The deadline for space reservations and artwork is June 15, 2009.




2010-2011 INDIANA TRAVEL CGCGUIDE
REGIONAL ADVERTISING

Best Deal Festival Listing:

Best Deal festival advertisers will appear in the 2010-2011 Indiana Travel Guide and both
the 2010 and 2011 editions of the Indiana Festival Guide in a "shaded” box. As a bonus, the
festival listing will also appear on Visitindiana.com throughout 2010-2011. Best Deal festival
listings include a 150 character (approximately 20-word) description, festival dates, times
and a website address. Updated information can be provided for the 2011 Indiana Festival
Guide, and all information can be updated at any fime for appearance on Visitindiana.com.

Placement Distribution Price per Year

Indiana Travel Guide
Indiana Festival Guide 2010-2011 $360
Visitindiana.oom

Best Deal Festival
Listing

Example of Best Deal Listing:

24-26

WABASH (East)

Ole’ Boys Toys Expo*

Paradise Spring Historical Park. Antique trac-
tors, antique engines, food and crafts, cars
and fire trucks, entertainment nightly and
kiddie tractor pull. Hours vary. No adm. chg.
765.384.4567; Visitindiana.com.

24-26

BERNE (East)

Swiss Days

Throughout city. Switzerland in Indiana!
Entertainment including polka bands, quilt
and art shows, vendors, parade, rides,
food, contests and horsepull. Thu. 5 pm-10
pm; Fri.-Sat. 8 am-10 pm. No adm. chg.
260.589.8080; berneswissdays.com.

25-26

FRANKFORT (West)

Frankfort Hot Dog Festival
Downtown. Antiques, art, crafts, food,
activities for all, 5k Bun Run and a con-
cert Sat. night. Hours vary. No adm. chg.
765.654.4081; Visitindiana.com.

Please contact your regional account executive for more information regarding artwork submission.
The deadline for space reservations and artwork is June 15, 2009.
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2010 INDIANA FESTIVAL CGUIDE

2010 Indiana Festival Guide

This two-color (black and PMS 167U), one-year publicafion
lists more than 600 festivals throughout the stafe in a monthly
organization and a handy 5 2" x 8" size. Parficipation in the
2010 Indiana Festival Guide is available as a qualified festival
listing and/or as a display advertiser. All qualified fesfival
listings also appear on Visitindiana.com in 2010. The Indiana
Festival Guide has always been one of Indiana’s most
requested guidebooks because affending festivals is a
favorite activity of Indiana visitors.

In 2010, 500,000 Indiana Festival Guides will be printed
and disfribured.

Contact your regional account executive fo parficipatre.

Planned 2010 Indiana Festival Guide Distribution

Direct mail fo subscribers 58,000
Welcome centers, rest areas and visitors centers, AAA offices 100,000
Fulfillment to requests generated by advertising 237,000
Hoosier Energy customers 40,000
Indiana legislafors 25,000
Indiana festivals, through the Indiana State Festival Association 20,000
Consumer shows, State Fair 20,000
Total distribution 500,000

Please contact your regional account executive for more information regarding artwork submission.
12 The deadline for space reservations and artwork is June 15, 2009.




2010 INDIANA FESTIVAL CUIDE

2010 Indiana Festival Guide

Display Advertising:

This opfion is the best way fo convey a complete festival message. A display ad provides

your festival one full year of exposure in the 2010 Indiana Festival Guide using ARTWORK PROVIDED
BY THE ADVERTISER. It is an effective complement to a festival listing. Full-page and half-page ads
are placed in the month of the Festival Guide specified by the advertiser.

Contact your regional account executive fo parficipare.

Size ‘ Price per Year

Half-page vertical ad, 2-color $1.100
(black + publisher choice) '

Full-page ad, 2-color

(black + publisher choice) $2,200
Inside back cover, 4-color $5,500
Inside front cover, 4-color $7,425

Best Deal Festival Listing

Best Deal festival advertisers will appear in the 2010-2011 Indiana Travel Guide and both the
2010 and 2011 editions of the Indiana Festival Guide in a "shaded” box. As a bonus, the fesfival
listing will also appear on Visitindiana.com throughout 2010-2011. Best Deal festival listings include
a 150 character (approximately 20-word) descripfion, festival dates, fimes and a website address.
Updated information can be provided for the 2011 Indiana Festival Guide, and all informafion
can be updared af any fime for appearance on Visitindiana.com.

Placement Distribution Price per Year

Indiana Travel Guide
Indiana Festival Guide 2010-2011 $360
Visitindiana.oom

Best Deal Festival
Listing

Indiana State Festival Association ISFA Membership Listing

ISFA annual membership is $50 - $150 based on a sliding scale, determined by festival budget.
Along with additional membership benefits, also provided is a guarantee that your free a 150
character (approximately 20-word) description will appear in the 2010 Indiana Festival Guide if your
festival meets all the requirements set by the Indiana Office of Tourism Development. ISFA member
listings are specially designated with an asterisk in the 2010 Indiana Fesfival Guide. Member festivals
also receive a festival listing on Visitindiana.com throughout 2010.

All 2009 ISFA members and festivals must renew their membership for 2010 in order to guarantee
placement in the 2010 Indiana Festival Guide. Contact the Indiana Stafe Festivals Associafion
at info@indianafestivals.org to become a member.

FREE Listing

Visit the advertiser portal on Tourism.IN.gov fo apply for a free 2010 Indiana Festival Guide listing.
Fill out the online application before June 15, 2009. Free festival listings include festival name,

a 150 character (approximately 20-word) description, dafes, website address and contact phone.
Only festivals that meet criteria set by the Indiana Office of Tourism Development and submit a
2010 online application may receive a listing in the 2010 Indiana Festival Guide.

Contact your regional account executive with any questions. The deadline to apply is June 15, 2009.

Please contact your regional account executive for more information regarding artwork submission.
The deadline for space reservations and artwork is June 15, 2009.
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2010-2011 INDIANA TRAVEL MAP

2010-2011 Indiana Travel Map

This four-color, two-year publication features an Indiana highway
map on one side and fravel information on the other. Cover and
inferior panel advertising opporfunifies are available. Listings

will be available for purchase in six categories: Affractions,
Information, Lodging/Camping, Recreation, Restaurants and
Shopping. Each listing will receive a designated dof on the acfual
highway map. The Indiana Travel Map will be fradifional map size
for travel convenience. Each listing will also receive a free listing
on Visitindiana.com throughout 2009, including an interactive
map icon.

In 2010, 500,000 Indiana Travel Maps will be printed
and disfribured.
Contact your regional account executive to participate.

Planned 2010 Indiana Travel Map Distribution
Direct mail to subscribers 58,000
Welcome centers, rest areas, 130,000
and visitors centers, AAA offices

Fulfillment fo requests generared 267,000
by adverfising

E— m———= | Indiana legislafors 25,000
N T Consumer shows, State Fair 20,000
Total distribution 500,000

Display Advertising:

This opfion is the best way tfo convey a complefe message. A display ad provides your
organization one full year of exposure in the 2010 Indiana Travel Map using ARTWORK
PROVIDED BY THE ADVERTISER. It is an effective complement to an icon listing. Full-panel and
half-panel ads are available. Only eight inferior panels are available, plus the back cover.

Contact your regional account executive fo participate.

Size ‘ Price per Year

Half-page inferior panel, 4-color $4,500

Full interior panel, 4-color $8,500

Qutside back cover, 4-color $14,000
Listing:

Only 160 listings are available on the 2010-2011 Indiana Travel Map. Each150 characfer
(approximately 20-word) listing will receive a numbered dot within the highway map and a listing
on Visifindiana.com throughour 2011, including an inferactive map icon. Advertisers may select
one cafegory fto place their icon listing in the Indiana Travel Map: Attractions, Information, Lodging/
Camping, Recreation, Restaurants and Shopping.

Conract your regional account execufive fo participate.

Size ‘ Price per Year
A listfing on Visitindiana.com throughtout 2101 $0
Icon listing, 150 characters (approximatley 20 words) $500

Please contact your regional account executive for more information regarding artwork submission.
14 The deadline for space reservations and artwork is June 15, 2009.




VISITINDIANA.COM FREE OFFERS

FREE Offers

Festival Listing

Visit Tourism.IN.gov fo apply for a free festival listing. Free festival listings include festival name, dates,
website address and contact phone only. Only festivals that meet criteria set by the Indiana Office

of Tourism Development and submit a 2010 online application may receive a listing in the 2010
Indiana Festival Guide.

Contact your regional account executive with any questions. The deadline to apply is June 15, 2009.

Getaway Packages

The Indiana Office of Tourism Development encourages businesses around the state fo develop
getaway packages thatr malke it easy for fravelers fo experience more throughout the stafe. To
encourage overnight fravelers, each package should be managed by a lodging facility and have
a single price point with off-property activities included. Addifional package components could
include affractions, retailers, outlet or antique malls, merchants associations, restaurants, events, efc.

Visit the advertiser porfal on Tourism.IN.gov to apply for a free 2010 Visitindiana.com Getaway
Package. Only getaway packages that meet criteria set by the Indiana Office of Tourismn Develop-
ment and submit an online application will be feafured on Visitindiana.com throughout 2010.

Discount Coupons

Discount Coupons are feafured on Visitindiana.com in the Travel Discounts secfion. Affractions,
restaurants, refailers, hotels, motels, bed & breakfasts and campgrounds are all encouraged to
submif discount coupons for travelers to print out on Visitindiana.com fo redeem.

Visit the advertiser portal on Tourism.IN.gov tfo apply for a free discount coupon to appear on
Visitindiana.com. Only discount coupons that meet criteria set by the Indiana Office of Tourism
Development may receive a listing on Visitindiana.com. Getaway Packages will be featured
on Visitindiana.com throughout 2010.

Please contact your regional account executive for more information regarding artwork submission.
The deadline for space reservations and artwork is June 15, 2009.

15
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REGIONAL ACCOUNT EXECUTIVES: CONTACT INFORMATION

North

Terri Grabill

North Region Account Executive
PO Box 588

110 West Waterford St.
Wakarusa, IN 46573

P: 574.862.1434

F: 574.862.1979
nitdc2@verizon.net

East and West

Kelleen Larkey

East and West Region Account Executive
MWM, Inc.

5607 E 1000 5-92

Roanoke, IN 46783

P: 260.410.4073

F: 260.396.2375
larkey@embargmail.com

Indiana Office of Tourism Development

One North Capitol, Suite 100 INDIANA resrCIrr your englﬂes

Central

Katy Cavaleri

Central Region Account Executive
Magnify Marlketing, LLC

PO Box 124

Whiteland, IN 46184

P: 317-535-4291

F: 317-535-9707
kcavaleri@embargmail.com

South Central and South

Darla S. Blazey

South Central and South
Region Account Executive
PO Box 165

Jasper, IN 47547-0165

P: 812.482.5761

F: 812.482.9730
dblazey@insightbb.com

f

Indianapolis, IN 46204 _

Please contact your regional account executive for more information regarding artwork submission.
The deadline for space reservations and artwork is June 15, 2009.




